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CONTEXT
In everyday life, racist attitudes and prejudices have, unfortunately, become far too 
commonplace. Displaying the slogan “Speak out against discrimination” is a direct 
response to many forms of these prejudices.

ACTION
Contact European capitals and other cities to urge them to get involved in the cam-
paign by making available their various communication media (municipal notice 
boards, magazines, etc.).

Organise a press conference for the launch of the campaign when the “Speak out 
against discrimination” visuals are fi rst displayed in each partner city.

EXPECTED RESULTS
• Increased public awareness of the fi ght against discrimination in Europe

•  Dissemination of the campaign message throughout the 47 Council of Europe member 
states

PARTICIPATING CITIES
Strasbourg (France) – December 2008

Ljubljana (Slovenia) – January-March 2009

Rome (Italy) – January 2009

Milan (Italy) – April 2009

Paris (France) – May 2009

Barcelona (Spain) – May-June 2009 

Madrid (Spain) – June-July 2009

Lisbon (Portugal) – July 2009

Reggio Emilia (Italy) – September 

and November 2009

Moscow (Russia) – September 2009

POSSIBLE FUTURE 
PARTNERSHIPS
Bari (Italy) – December 2009

Belgrade (Serbia) – end 2009

Lyons (France) – 2010

Subotica (Serbia) – 2010 

Neuchâtel (Switzerland) – 2010 

Oslo (Norway) – 2010

and others

OBJECTIVE 4
Stimulating public interest,

in co-operation with the Council of Europe’s 

Directorate of Communication

CONTEXT
Because discrimination remains a common practice whose victims are ill-informed 
about their rights and the remedies available, this campaign seeks to develop close 
partnerships with the media in order to inform public opinion about national and Euro-
pean anti-discrimination mechanisms.

ACTION
Gather available information on the discrimination situation in Europe and national 
and European victim protection mechanisms.

Bring together national and local representatives of anti-discrimination organisations.

Produce information under a close partnership with the “Intercultural cities” project, a 
joint Council of Europe/European Union programme.

EXPECTED RESULTS

•  Build permanent exchange networks between media professionals, staff of anti-
discrimination authorities and representatives of minorities 

•  Produce and distribute television, radio, press and electronic reports on discrimina-
tion, preventive mechanisms and arrangements for protecting victims or potential 
victims

PARTICIPATING ORGANISATIONS
Agencia de Noticias (Portugal), Agenda interculturel (Belgium), Agos (Turkey), Asiansinmedia.

org (United Kingdom), BBC Radio Leicester (United Kingdom), BBC World Service (United King-

dom), Cadena SER (Spain), Canal Sur TV (Spain), Danas (Serbia), Gazetta di Reggio (Italy), 

KifKif.be.org (Belgium), Klassekampen (Norway), La Vanguardia (Spain), L’Express (Switzer-

land), Lyon Bondy Blog (France), Magyar Szo (Serbia), Minaret.it (Italy), Radio Leste (Serbia), 

Radio Multicult 2.0 (German), Radio Orient (France), Radio Subotica (Italy), RAI – Radio Televi-

sione Italiana (Italy), RTN – Radio Télévision Neuchâtel (Switzerland), NRK – Radio Télévision 

Norvégienne (Norway), Radio Televizija Vojvodine (Serbia), RTP – Radio Télévision du Portu-

gal (Portugal), Respect Magazine (France), Spectrum Radio (United Kingdom), Su TV (Turkey), 

Die Tageszeitung (Germany), Utrop (Norway), X-plosiv.no (Norway), 20 Minutes (Switzerland) 

and others.

OBJECTIVE 3
Producing and disseminating information 

through the media

Internet site of the campaign:

www.coe.int/antidiscrimination
E-mail: antidiscrimination@coe.int

Council of Europe

Avenue de l’Europe – F-67075 Strasbourg Cedex 

Tel. +33 (0)3 88 41 20 00



CONTEXT
Access to the media for people with minority backgrounds raises issues of their voice and 
visibility in media productions.

Two levels of action:

•  staff policies: promoting access for people with minority backgrounds to all 
sectors and all levels of the media industry;

•  editorial practices: encouraging high-quality and professional journalistic 
coverage of diversity and the fi ght against discrimination.

ACTION
Facilitate – at European level – meetings between media industry players (publishers, 
distributors, journalists, regulatory authorities for the audiovisual media and self-
regulatory bodies for the press).

Consult these players on their editorial and recruitment policies.

Produce a  review of the current situation as well as proposals for action with and for 
media industry players.

EXPECTED RESULTS
•  Dissemination of the action proposals within European networks of media industry 

players

•  Publication of a handbook of existing practices

PARTICIPATING ORGANISATIONS   

EBU European Broadcasting Union (Geneva, Switzerland)

ACTE Association of Commercial Television in Europe (Brussels, Belgium)

WAN – IFRA  World Association of Newspapers and News Publishers (Paris, France)

ENPA European Newspaper Publishers Association (Brussels, Belgium)

CMFE Community Media Forum Europe (Geneva, Switzerland)

EFJ European Federation of Journalists (Brussels, Belgium)

AEJ Association of European Journalists (Brussels, Belgium)

EPRA European Platform of Regulatory Authorities (Strasbourg, France)

AIPCE  Alliance of Independent Press Councils of Europe 

(Secretariat: London, United Kingdom) 

and others
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This is the main message of the Council of Europe’s anti-discrimination 
campaign, which primarily targets media industry professionals and has 
three main objectives:

1.  to train media professionals on how to treat news relating to discrimi-
nation and intercultural dialogue;

2.  to help people with a minority background to make their voices heard 
by facilitating their access to media professions and productions;

3.  to inform public opinion about policies that combat discrimination.

The campaign, which focuses on the role of the media in a multicultural 
Europe, derives its mandate from the Council of Europe’s White Paper on 
Intercultural Dialogue “Living together as equals in dignity”. It is aimed at 
the general public – in particular the victims of discrimination – via a range 
of communication initiatives designed to raise public awareness of the fi ght 
against discrimination in Europe.

IN THE 47 COUNCIL OF EUROPE MEMBER STATES

DISCRIMINATION IS A CRIME
YOU MAY BE THE NEXT VICTIM OR THE NEXT WITNESS, SO 

SPEAK OUT AGAINST DISCRIMINATION !
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CONTEXT
In view of Europe’s cultural diversity, it is necessary to have information and training 
programmes which allow for different practices and approaches in order to under-
stand intercultural and anti-discrimination issues. The Council of Europe proposes to 
help train journalists in diversity and the prevention of discrimination by enabling 
them to gain a better understanding of these issues. 

ACTION
Produce a “pack” containing:

•  a document explaining the intercultural competences needed by journalists or 
trainee journalists;

• a glossary of terms relating to the themes of the campaign;

•  factsheets on legal standards and instruments relating to the media and the fi ght 
against discrimination, in particular those of the Council of Europe;

•  a compendium of existing practices.

Include this pack in the teaching programmes of European schools and institutes of 
journalism.

Organise European workshops and summer schools to train journalism trainers in 
the use of this material.

Produce a European teaching module for European schools and institutes of journalism.

EXPECTED RESULTS
•  Use of this pack in initial and in-service training for journalists: introduced in autumn 

2009 by the ISCPA Media Institute in Lyons and the IEJ – the Journalism Studies 
Institute of the Humanities Faculty of the University of Coimbra

•  Co-operation agreements with numerous European schools and institutes of 
journalism (currently under discussion, for example, in Russia, People’s Friendship 
University of Russia, Russian State Humanities University School of Journalism and 
Public Relations, Moscow State University Department of Journalism)

PARTICIPATING ORGANISATIONS
BBC College of Journalism

EJC European Journalism Centre

EJTA  European Journalism Training Association (European association 

bringing together 48 schools and institutes of journalism in 22 countries)

IEJ  Instituto de Estudos Jornalísticos – 

Humanities Faculty of the University of Coimbra

IPJ Institut Pratique de Journalisme

ISCPA Institut des médias

OBJECTIVE 1
Training media professionals

OBJECTIVE 2 
Writing, seeing and hearing diversity in the media

THE COUNCIL OF EUROPE  
47 MEMBER STATES. 800 MILLION EUROPEANS.

The Council of Europe is an international organisation set up on 5 May 1949 
to protect human rights, democracy and the rule of law across Europe. It is 
based in Strasbourg, France.


